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Horticultural Productsand Other Consumer
Oriented Foods Play a Leading Rolein Total U.S.
Agricultural Exports
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U.S. Horticultural Exports Return to
Upward Trend in FY 2000
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U.S. Horticultural Product Trade Balance

$ Billion
18

16 2

Record Low Deficit

14 v

12 ($1.10)

10
$10.64 EXxports

8 *
6 Record
Exports

| | | | | | | | | | | | | | |
2
86 87 88 89 0 91 92 93 94 95 9% 97 98 99 00
Fiscal Years

Source: U.S. Department of Commerce, Bureau of the Census
Note: Export and Import aggregates do not include coffee or cocoa.



Exportsasa Shareof U.S. Horticultural
Production
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TheTop Ten U.SHorticultural Exports
by Valuein FY 2000

Almonds

Wine& WinePrdts.
Frz. French Fries
Fresh Apples

Fresh Grapes
Orange Juice All
Oranges

Potato Chips
Grapefruit

Fresh Lettuce

B -16%
B +1%

-1%
-11%
+16%
-6%
+6/%

0 100 200 300 400 500

$Million

FY 2000 datais from October - September. Changes are from FY 1999.
Source: U.S. Department of Commer ce, Bureau of the Census

600 700



Composition of Total U.S. Horticultural Exportsin
FY 2000

Fiscal Year 2000 (October/September)
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Canada Remains Top Market for U.S.
Horticultural Exports
Fiscal Year 2000 (October 1999-September 2000)
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U.S. Exportsto FTAA Countries Becoming
More Significant
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FTAA-Free Trade Agreement of the Americas, includes all the countries in the Western Hemisphere, except Cuba.



U.S. Horticultural Product Exports
Expanding in Non-Traditional Markets
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Mixed Trendsfor U.S. Horticultural Exports
to Traditional Markets
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Top Five Growth M arkets:

Over $200 Million in U.S. Horticultural
Exports
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Note: Based on growth rates between 1996 and 2000.
Source: U.S. Department of Commerce, Bureau of the Census
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Top Five Growth Markets;
Under $100 Million in U.S. Horticultural
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Canada: Opportunities Continueto Exist in
this Traditional Market
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China: U.S. Horticultural Exports Continue

to Expand
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