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Egypt Tastes America

The 5th Great American Food Festival

September 20-26,2004

Cairo Marriott Hotel
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USDA/FAS-SPONSORED EXPORT SHOWCASE
TRADE MISSION TO EGYPT/AMERICAN CAFE
Limited to 10 participants

Why EGYPT?
· Egypt imported over $1 billion in agricultural imports from the United States in 2003.  High-value products made up $41 million of the total.

· More women are joining the work force, increasing demand for convenience foods.

· Consumers view U.S. foods as wholesome, high quality, and innovative.

· Demand for consumer-ready products is increasing due to the expansion of local supermarket chains and multi-national firms investing in Egypt.  

BEST PRODUCT PROSPECTS FOR THE HOTEL/RESTAURANT SECTOR
Whole halal turkeys, halal beef bacon, beef, nuts (almonds, hazelnuts, pecans), Mexican-style foods, specialty cake and pastry flours, bakery/dessert mixes, canned fruits, Monterey jack, pepper jack, jalapeno, and cheddar cheeses, salmon, scallops, soft shell crabs, lobster, root beer, fruit juices, wines, alcoholic and non-alcoholic beers.

BEST PRODUCT PROSPECTS FOR THE RETAIL SECTOR

Nuts, baking mixes, pancake syrup, canned fruits, Monterey jack, pepper jack, and jalapeno cheese, cheddar cheese, spices, herbs, and seasoning mixes, and fruit juices.

Call Shani at (202) 720-2075 for agenda and details

ABOUT THE EGYPT TASTES AMERICA EVENT

The goal is to promote American products to the hospitality and consumer markets.  Each day, participants will exhibit products at the U.S. Food Export Showcase and have pre-arranged one-on-one meetings with interested buyers.  On Wednesday evening, there is a gala dinner featuring American cuisine made with U.S. ingredients prepared by a celebrity chef.  Over 400 people attend the trade-only inaugural dinner including the U.S. Ambassador, Egyptian government officials, and buyers. Now in its fifth year, this event has a fully integrated media campaign including advertising in five newspapers, eight magazines, three newsletters, 2,000 piece direct mail campaign, brochures, table tents, menus, and postcards.  Information about your company will be included in the direct mailing.  

WHY PARTICIPATE IN THIS EVENT?  YOU WILL:

· Exhibit your products at a 2 x 1 meter display stand at the U.S. Export Showcase open to the trade from 10 a.m. to 3 p.m. daily.

· Publicize your product and company via a direct mail campaign that sends your information to over 2,000 buyers.

· Go on guided tours of supermarkets and retail outlets.

· Meet informally with major market players at the inaugural dinner planned by celebrity chefs featuring U.S. foods.  

· Have at least eight one-on-one meetings with top importers, supermarket buyers, chefs, and food and beverage managers who are interested in your product line.

Fees:
 

American Café (product display in FAS booth) $400.00
  


Full trade mission with your own booth $1,000.00 

Fee includes all mission activities, airport transportation, and a half day sightseeing tour. The fee does not cover airfare, hotel, meals, or incidentals.  Special hotel rates are available at the Cairo Marriott.

Eligible expenses are reimbursable through the MAP branded program, administered by commodity organizations and state regional trade groups.  

Contact Information

	Manal El Masry

American Embassy

Cairo, Egypt

Tel: 011- (2-02) 797-2388

Fax: 011 (2-02) 796-3989

Manal.Masry@usda.gov

	Tobitha Jones

Trade Show Office

Washington, DC

Tel:  202-690-1182

Fax: 202-690-4374



Tobitha.Jones@usda.gov

	Shani Zebooker

Trade Show Office

Washington, DC

Tel: (202) 720-2075

Fax:  (202) 690-4374

Shani.Zebooker@usda.gov



UNDERSTANDING THE SCHEDULE -- THREE EVENTS IN ONE!

· U.S. Food Export Showcase and Trade Mission:  U.S. companies can exhibit their products to food buyers.    USDA provides market briefings, site tours of retail establishments, and one-on-one meetings with qualified buyers. 

· Food Fest:  The Food Fest is open every from 7:30 to 10:30 in the evening.  It is for the general public.  Egyptian-based importers of U.S. products can sell product directly from their booth.  Consumers learn about U.S. products and American cuisine.  The Food Fest is optional for the U.S. companies. The Food Fest creates consumer demand for U.S. products.
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	Monday, September 20 

First Day of the Mission
	Arrive in Egypt



	Tuesday, September 21

10:30 – 12 noon

12:15 – 4 p.m.

5 p.m. to 8 p.m.
	Country briefing by FAS

Retail tours

Booth set up



	Wednesday, September 22

6 p.m. 

7:30 p.m.

8:30 p.m. – 12 midnight
	Final set up for U.S. Export Showcase 

U.S. Ambassador/Ribbon cutting ceremony

Gala trade-only dinner



	Thursday, September 23

10:00 a.m. – 12 noon

12 noon - 3 p.m.

7:30 – 10:30 p.m.


	One-on-one meetings at booth

U.S. Food Export Showcase (trade only)

Food Fest display and dinner (optional, open to public)



	Friday, September 24

9 a.m. – 5 p.m.
	Guided retail and sightseeing tour

Showcase closed for the day



	Saturday, September 25

10 a.m. – 12 noon

12 noon - 3 p.m.

7:30 p.m. – 10:30 p.m.


	One-on-one meetings

U.S. Food Export Showcase

OFFICIAL END OF TRADE MISSION

Food Fest display and Retail sector dinner (open to the public)



	Sunday, September 26

9 a.m. - 5 p.m.
	Optional Retail Marketing Seminar (in English)




Egypt Tastes America





All events except tours will be at the Cairo Marriott











(Subject to change)
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